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Explain in detail Marketing Planning and Control. 20
OR
Define Consumer Behaviour and Explain the Factors 20

Affecting the consumer Buying decision making process.

Explain in detail the following Major Brand Strategy 20
Decisions.
(1) Brand Positioning
(2) Brand Name and Logo Selection
(3) Brand Sponsorship
(4) Brand Development
OR
Explain Various Pricing Objectives and the Factors 20

Affecting the Pricing of a Product or a Service.

What are Distributional Channels and their Functions? 15
Explain various channel Management decisions in detail.

OR
(a) Explain the Functions of Retailers and write a 8

brief note on Non Store Retailing.
(b) Explain the importance of Wholesalers and write a 7

note on Recent Developments in Wholesaling.

What do you understand by the term 'Promotional Mix'? 15

Explain the role of marketing promotion and the factors
affecting a firm's promotional mix.

OR
Explain the steps involved in development of an 15

Advertising Campaign.
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